
Weõve even got links to our district 

council sites, Florida and National 

WCR, free software, NAR, FAR, 

FCAR, and a link to Point2 agent, 

if you would like to handshake 

your listings on our site.  Of 

course, now that point2 is charg-

ing for what was once F R E E, we 

may change this to, or add an 

What a busy first quarter weõve 

experienced this year!  Not 

only did we get a new board 

going to continue the out-

standing jobs left to us by our 

predecessors and you, our 

councilñbut weõve actually 

been recognized for retaining 

one of the higher percentages 

in the state of Florida!  Al-

though Florida had the highest 

membership of all the states 

last year, we again are second 

to California.  As we continue 

to show the advantages of the 

council to our  members, we 

hope you will pass the word to 

your brokers and contemporar-

ies of the tools and value pro-

vided by our national, state, 

district, and our local council.  

Each of us is a recruiter and 

voice for the council and with-

out each of you representing 

our organization through par-

ticipation both in the council 

and through our local associa-

tionñthe quality and profes-

sionalism of the Womenõs 

council will never be under-

stood by those whoõve never 

been made aware of the train-

ing and tools available 

through the pennies a day 

membership weõve experi-

enced.   

On another note, have you 

updated your information on 

nationalñwww.wcr.org? Have 

you seen whatõs available on 

our state site www.wcrfl.com? 

Have you seen our new local 

site and the òone stopó tools 

weõve placed at your dis-

posalñwww.wcrflagler.org?  

Thirty ðtwo.  Thatõs the number 

of members who renewed our 

first quarter.   Twenty-four - , the 

number weõve lost in the last 

two years.  What does it take to 

keep a strong membership?  

Should one person in the coun-

cil be responsible for ensuring 

all members receive the bene-

fits of ALL the tools available 

through WCR?  Maybe each of 

us should do our best to recruit 

and retain our friends and busi-

ness associates in the Womenõs 

Council.  We have one of the 

best orientations available and 

now, one of the most useful 

websites in the state of Florida.  

Have you visited 

www.flaglerwcr.org lately?  Have 

you told your office about the 

tools youõve picked up through 

membership?  Have you been 

to the National website and 

seen the excellent tools and 

FREE seminars available?  Have 

you participated in a regional, 

state, national conference or 

networking session to meet 

potential referral partners and 

learn new tricks of the trade for 

your business? 

If you havenõt done any of these 

things, itõs time to charge up 

your business and make use of  

F r o m  t h e  P r e s i d e n t  

E V E N T S  O F  

I N T E R E S T  

¶ NAR Mid Year  May 

13-17 We have a 

room! 

¶ Jul 11-13ñ

Influential Women 

SummitñBoston 

Mass.  Looking for a 

group to travel and 

share expenses! 
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the tools at your disposal for 

pennies a day.  Our organiza-

tion is about you and if youõre 

feeling that we donõt meet your 

business needs, we need you 

to participate and tell us what 

more we can do for you!  We 

arenõt secret agents!   

Tell a friend, bring a friend, and 

bring back a friend.   

Looking for tools 

for your business?  

Visit our new web-

site at: http://

www.wcrflagler.org 

for useful articles, 

tools, and links to 

information 

sources  



NAR regional vice 
president John 
Veneris says 
home sellers 
should ask their 
agent about stag-
ing to make a 
good first impres-
sion with buyers. 
Ninety-three per-
cent of resi-

dences that are 
staged spend no 
more than 31 
days on the mar-
ket, while it takes 
161 days or more 
to sell homes that 
have not been 
staged, according 
to Barb Schwarz 
of International 

Home Staging. 
Despite the bene-
fits of staging, 
National Associa-
tion of Exclusive 
Buyers Agents 
President Jon 
Boyd says stag-
ing should not 
conceal material  
(continued on page 6) 
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ñSuccess is 

the sum of 

small 

efforts, 

repeated 

day in and 

day out.ò 

Robert 

Collier  

Thereõs still room to book your reser-

vation for mid-year in Washington 

DCñCome see what our leaders are 

working on for our business! 

O n  t h e  M o v e  

W o n d e r i n g  w h e n  y o u  w i l l  g e t  
y o u r  S t i m u l u s  P a y m e n t ?   

 
Economic stimulus payments will be issued according to the last 

two -digits of the main filer's Social Security number. People who 
use direct deposit also will be among the first to receive the pay-

ments starting May 2. Paper checks will be put in the mail starting 

May 16.  
DIRECT DEPOSIT  

Last two SSN digits:  Payment will be  transmitted:  
 00 through 20     May 2  

 21 through 75     May 9  
 76 through 99     May 16  

PAPER CHECK  

 Last two SSN  digits:   Payments will be mailed by:  
 00 through 09     May 16  

 10 through 18     May 23  
 19 through 25     May 30  
 26 through 38     June 6  

 39 through 51     June 13  
 52 through 63     June 20  

 64 through 75     June 27  
 76 through 87     July 4  

 88 through 99     July 11  

People who file a return after April 15 will receive their economic 
stimulus payment, but probably about two weeks later than the 

schedule shows. A return must be filed by October 15 in order to 
receive a stimulus payment this year.  



or qualifications you may have!  We are 

further working on presenting a TRC 

class for our members and our district 

and want to remind you of what Marcus 

Wally said about a highly discounted òAt 

Home with Diversityó that was available 

for the month of April!  You can collect 

on that in May with our associationõs 

AHWD presented by Tony Macalusoña 

fellow WCR member!   

As we continue to work toward more 

sales this year, donõt forget to use any 

extra time you have for both education 

and to take care of yourself!  The most 

important part of your business is you!  

Have a great Spring!  Weõll keep you 

updated via emails and our website and 

see you in June at our next meeting!  

P.s.  Our governing board is scheduled 

1 to 2 days before our meetingñ

Everyone is invited!  Dates are on our 

calendar and times and location are 

announced approx 1 week before.  Why 

not make it a point to drop in?   

Enjoy the sun, the fun, and all the 

things we live in Florida for!!! 

Til July!!!                                 Jolita  

F r o m  t h e  P r e s i d e n t  ( c o n t i n u e d )  
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ñSuccess is the 

good fortune 

that comes from 
aspiration, 

desperation, 

perspiration and 
inspiration.ò 

Evan Esar  

(continued from Page 1) Agent Xsite to 

allow our members to share listings with 

other members and have an extra 

source for showing off our listings.  We 

are striving to make this a viable site for 

you and your business!  Itõs important 

that we receive feedback from you on 

how we can improve!  Let us know what 

you need in your business and we will 

do our best to make it available via our 

site!  I believe we are making incredible 

strides in the business of real estate 

and it is our goal to increase your busi-

ness bringing you more value in being a 

member than any other memberships 

Belk will hold its Charity Sale benefiting local charities 
and  non -profits on May 3, 2008 from 6-10 a.m. at Belk 
stores companywide. This event provides a chance for Belk 
customers to take advantage of tremendous once-a-season 
savings at their local Belk store. By purchasing a $5 ticket  
from participating local charities and non-profit organiza-
tions, you get fantastic savings on Belk products including 
rarely discounted brands.  
All proceeds from ticket sales for this one -of -a-kind 
event are retained by local non -profit and charity or-
ganizations , so not only do you get fantastic savings on 
Belk products, you also improve the quality of life in your 
community!  
About  Belk, Inc.  Charlotte, North Carolina-based, Bel k Inc. (www.belk.com) is 

the nation's largest privately-owned department store company with 308 stores in 

16Sou thern states. The company was founded in 1888 by William Henry Belk  

in Monroe, North Carolina, and is in the third generation of Belk family leadership.  

Flagler County Chapter Has tickets for the above 

event.  Call : Linda Ponsiek @ 931-0980 , Karen 

Radcliff @793-0122, or Kathy Kerr @ 503-5422 , 

for more information & where to get your ticket. 

http://click.belkemail.com/?ju=fe551c77706102757715&ls=fdf8157477610278731c7174&m=fef510767c6205&l=fecc107674650779&s=fe1d1578726003797d1176&jb=ffcf14&t=
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Here ye Here ye 

Coach Bag Drawing is ap-

proaching rapidly!  Get your 

tickets $5 each or 5 for $20  

Win a $280.00 genuine Coach 

Bag!!! 

Donations to benefit our schol-

arship and award programs for 

2008! 

Drawing scheduled for  

June 12, 2008 

Ways and Means Committee Updates 

When:  June 12, 2008 

Where:  Pine LakesðPalm Coast 

 

Volunteers needed to:  Set up, model, announce, create advertisements, 

sell tickets, arrange, and have a great time working with your fellow 

WCR members! 

Call Linda Ponsiek Today!!! (386) 986-3840 

Please see our Belk ad on page 3.  
 Volunteers needed for May 3.   

Contact Karen Radcliff at (386) 793 -0122 

What are these monies used for? 

Donations, Donations, Donations. . . Where does it all end?  What are 

these used for?  Why donôt my annual fees cover all of this??? 

Valid questions for each of our Flagler County members to ask.  The an-

swers lie in our national and local mission and vision.  Yeah yeah yeahð

heard it, know itðbut do you really know?  Your national dues are used 

for referrals throughout the country, educational sessions and to bring a 

voice to others using our network which is very active throughout the U.S.  

Florida Dues pay for Education and Leadership training as well as exper-

tise to draw from within our state via networking and information sharing.  

Donations through our local chapter help to fund our members to attend 

and share educational information and trends which affect our business 

today in the real worldðand hopefully, next year, to provide scholarships 

to more members to attend these summits and events themselves!  Your 

help in making these events work help us to help you in advancing your 

business to the next level! 

Your donations make our council strong and viable to support your busi-

ness.  Your business is our business!  Show your support and participate. 
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T H E  W O M E N ' S  C O U N C I L  O F  R E A L T O R S ®  

M E M B E R  P R E F E R E N C E S  Q U E S T I O N N A I R E  

Member Name: ____________________________________ 

Daytime Phone: ____________________________________ 

E-Mail: ____________________________________________ 

 
Thank you for asking me to become more involved. I'm interested in the following areas. I've checked all that interest 

me. (Please check AT LEAST TWO.) 

Chapter Meetings 

_____ Being a table host  

_____ Giving Pledge of Allegiance or an Inspiration 

_____ Introducing a speaker 

_____ Leading a roundtable discussion 

_____ Making an announcement or giving a report 

_____ Moderating a panel discussion 

_____ Serving as a panel member for panel discussion 

_____ Donating printing of materials (agendas, newsletters, handouts) 

_____ Working registration at a monthly meeting 

_____ Speaking at a meeting on the following topic(s): ________________________ 

_____ Conducting a workshop on the follow topic(s): ________________________ 

Membership 

_____ Awards & Recognition 

_____ Hosting prospective members at breakfasts 

_____ Preparing a mailing 

_____ Recruiting Campaign 

_____ Retention Campaign 

_____ Telephoning prospective members to invite them to meetings 

_____ Telephoning prospects after they have attended a meeting 

Newsletter 

_____ Desktop publishing, graphic design 

_____ Editing articles for newsletters 

_____ Proofreading 

_____ Helping with newsletter mailings 

_____ Maintaining membership database, printing labels, mailing renewals 

Other 

_____ Budgeting, accounting, audits, financial planning 

_____ Bylaws, standing rules, nominating 

_____ Committee member 

_____ Community service project 

_____ Computer, database, Web site 

_____ Fundraising/Corporate Sponsorship 

_____ Helping put on an LTG Course 

_____ New member orientation & recognition 

_____ Writing and sending a press release 

_____ Use of my home or office for a meeting 

I've served as a leader in these nonprofit organizations in recent years: 

Please copy and return this form to us at PO Box 352331, Palm Coast FL 32135  or email or fax to Karen Radcliff, Karen Far-

rell, or Karen Royal.  Your skills make our meetings and networking work.  Thank you! 

 

Time Commitment Preferred: Best Time of Day: 

_____ A few hours _____ Morning 

_____ Ongoing, Intermittent _____ Afternoon 

_____ Year-long appointment _____ Evening 

_____ Interested in holding office _____ Doesn't Matter 



est possible price." 
Staging does not have 
to cost a lot of money; 
and staging experts 
urge homeowners to 
install new window 
treatments, use neu-
tral colors, replace car-
peting and ensure the 
home is clean. 
 
Source: Chicago Tribune 
(03/30/08) Brennan, Anne 
© Copyright 2008 INFORMATION, 
INC. Bethesda, MD (301) 215-4688 

Continued from page 2 

defects; and he notes 
that the process does 
not do anything to ex-
pand square footage, 
boost neighborhood 
quality or improve lo-
cation. However, a 
2007 report from the 
buyers agents group 
calls staging "a smart 
way for home sellers 
to present their home 
to you to get the high-

May 12-17 ï NAR Mid Year Legislative Mtgs 

Wash D.C. 

 

Jun  11    Governing Board Mtg 

Jun 12     Monthly Program** 

Jun 18     Fashion Show 

 

July 11-13 ï Influential Woman Summit 

Marriot Boston Long Wharf 

Jul 9     Governing Board Mtg 

Jul 10    Monthly Program** 

 

August 1-3 ï WCR Leadership Academy ï Chicago 

Aug  13    Governing Board Mtg 

Aug 14   Monthly Program**ï Creating your business plan 

Aug 19 District 1 meeting Casa Monica St. Augustine 

 

Sep 24-28 ï FAR Convention & Trade Expo 

Buena Vista Palace Resort 

Sep  10  Governing Board Mtg 

Sep  11   Monthly Program** 

 

Oct 7    Governing Board Mtg 

Oct 9    Elections &  Monthly Program** 

Oct          New Member Orientation 

 

November 5-10 NAR Annual Governance Meetings Confer-

ence & Expo 

 

Dec 11    Holiday Party 

** *****NEW MEETING LOCATION    

PERKINS PALM COAST******** 

S E T T I N G  T H E  S T A G E  F O R  

S A L E S  ( C O N T )  

WEõRE ON  THE  WEB! 
WWW.WCRFLAGLER.ORG 

We love our Sponsors 
2008 WCR FLORIDA STATE SPONSORS 

 

Platinum Sponsors  

EXIT Realty Florida, HomeTeam Inspection Service, North 

American Title Company, State Farm Insurance,  Wells 

Fargo Home Mtg 

 

Gold Sponsors  

Bank of America, Florida Real Estate Team, Stewart Title 

Guaranty, The Real Estate Book, Washington Mutual 

Bank 

 

Silver Sponsors  

Anderson Auctions, Attorneys' Title Insurance Fund, Inc., 

Bright House  Networks, Hughes Exterminators, Kenyon 

Real Estate Referral & Relocation, Harper & Pinzino Is-

land Realty, Taylor, Bean and Whitaker, Third Federal 

Savings 

 

Special Event Sponsor  

SunTrust Mortgage 

Local Sponsors April  

Wells Fargo Mortgage Palm Coastð386-246-3212 -

Lunch  and  Annette Cucco Community Mortgage Solu-

tionsð386-445-4111 -Gift Basket  

Pictured above:  

Marcus Wally 

from Aprilôs 

Monthly Program 

 

On right:  Karen 

Royal is sworn in 

as 2008 Flagler 

County Chapter 

Secretary. 


